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Lake Hopatcong News is a news and features
publication dedicated to informing, serving

and celebrating the lake region.

Launched in 2009, Lake Hopatcong News began
as a website, with a very small print presence

during the summer months, keen on everything 
lake related. From the summer of 2010 through    
2012, LHN began printing a seasonal magazine
with limited distribution. While the website

still existed, the print publication became the 
flagship of Lake Hopatcong News. 

In late 2012, coverage and distribution were
expanded, transforming the magazine and

website to what they are today.

With regularly updated news stories, personality 
profiles, thoroughly researched history articles,
a delicious food column and business listings,
Lake Hopatcong News is the only publication

dedicated to the residents and visitors of
the lake region. 

The tradition of telling the stories
of the lake community continues...
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WE’RE A LOCAL PUBLICATION.
We’re dedicated to reporting on important local 
issues and writing about the people who live and visit 
our area. Because we live, work and play here, we 
understand your business advertising needs.

WE’RE A SMALL BUSINESS OWNER, 
TOO!
Lake Hopatcong News is committed to supporting 
your unique local business. We know your success 
helps support our local economy. 

WE HOLD OURSELVES TO A HIGHER
STANDARD.
The quality of our writing, photography, printing and 
presentation makes our 44-page magazine stand out 
among other local publications.

PROMINENT DIGITAL PRESENCE.
Our social media platforms o�er you a way to increase 
your brand’s reach by connecting to a di�erent          
demographic.

SATISFIED ADVERTISERS.
Our advertisers tell us they are seeing an increase in 
revenue, tra�c and name recognition. Many have been 
with us for more than seven years!

Yes, we’re in the
digital age,
but print still rules.
Here’s why-
PRINT ADS ARE TRUSTED MORE.
According to MarketingSherpa, print ads are trusted 
by consumers more than any other type of                          
advertisement.

PRINT ADS ARE RECALLED BETTER.
Sitting down to read a magazine or newspaper is a 
deliberate act, leading to slower reading and a lasting 
impression, when compared to digital content that is 
scrolled through more quickly.

PRINT HAS A LONGER SHELF LIFE.
Print publications are a physical product that tend to 
sit on a co�ee table or on a shelf, leading to multiple 
impressions beyond the initial reader within the 
household or o�ce.

Advertising

Why advertise
with us?

– Kathy Courter – RE/MAX Realtor

I appreciate the ability to showcase my sellers' homes to potential buyers who come to 
enjoy the lake and patronize our local businesses. The professionally designed magazine 
is widely available and full of local stories, real estate opportunities and history. 



Our Reach

You can find Lake Hopatcong News 
at over 200 unique, high-traffic      
locations within 14 communities
in Morris and Sussex counties.
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– Maria Pappas – owner

Even though I have an established business in the community, I feel 
it's important to keep my business, Batten The Hatches, out there 
and to support other local businesses. 

2,700
AVG. MONTHLY

WEBSITE
VIEWS

5,000
SOCIAL
MEDIA

FOLLOWERS

2,400
AVG. DIGITAL
READERS PER

ISSUE
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2024 Magazine Advertising Calendar

Content and dates subject to change.

MIDSUMMER
(August 1)

FALL
(Columbus Day)

HOLIDAY
(mid-November)

Ad Creative Due:
April 12

Print & Online 
Release Date:

April 23

Ad Creative Due:
May 13

Print & Online 
Release Date:

May 23

Ad Creative Due:
June 17

Print & Online 
Release Date:

June 27

Ad Creative Due:
July 19

Print & Online 
Release Date:

July 30

Ad Creative Due:
August 19

Print & Online 
Release Date:

August 29

Ad Creative Due:
September 27
Print & Online 
Release Date:

October 8

Specs

FULL VERTICAL

 ½

HORIZONTAL

VERTICAL

HORIZONTAL

SQUARE

VERTICAL

A discount of 20% is o�ered to 501(c)(3) organizations only (inserts, full page, and 2/3 size ads excluded).

Ad specs: All ads are color. PDF or JPEG at 300 dpi. Fonts must be embedded. 

Full page ads are bleed pages (all copy must be within 7.75x10.25). Email ads to the attention of your ad rep.

– Karen Foley – Sotheby’s Realtor

Advertising in LHN promotes "LUXE LIFE BY KAREN FOLEY" and showcases my luxury 
properties to lake area residents and visitors throughout the year.  

SPRING
(mid-April)

Ad Creative Due:
November 4

Print & Online 
Release Date:
November 14
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$825,000 

4 Oneida Ave, Hopatcong

$949,900 

504 Lakeside Ave, Hopatcong

$799,900 

60 Ithanell, Hopatcong

$699,900 

91 N Bertrand Rd, Mt Arlington

$750,000 

93 Bertrand Island, Mt. Arlington

$799,000

33 Ripplewood Dr, LakeHopatcong
$799,900

11 Portside Rd, Hopatcong

$725,000

307 Kingsland Rd, Roxbury

$633,750

91 B Bertrand Rd, Mt Arlington

$740,000

25 Lines Ave, Hopatcong

$975,000

106 Kingsland Rd, Roxbury
$980,000 

105 Mt Arlington Blvd, Roxbury

$2,100,000

35 Cove Rd, Lake Hopatcong

$999,900 

41 Cove Rd, Lake Hopatcong

$1,400,000

35 Elba Ave, Hopatcong

$1,050,000 

157 Maxim Dr, Hopatcong

$675,000

49 N Lakeshore Ave, Lake Hopatcong

$739,900 

25 Lakeshore Dr, Mt Arlington

$675,000 

175 Mt Arlington Blvd, Landing

SOLD!

SOLD!

SOLD!

$900,000

16 Windjammer Ln, Mt Arlington

SOLD!

$899,900

13 Point Pleasant Rd, Hopatcong

SOLD!

$899,900 

7 Wildwood Shores Dr, Hopatcong

SOLD!

$895,500 

7 S Bertrand Rd, Mt Arlington

SOLD!

$895,000 

159 Lakeside Blvd, Hopatcong

SOLD!
SOLD!

SOLD!
SOLD!

$875,000

27 Ripplewood Dr, Lake Hopatcong

SOLD!

SOLD!

SOLD!
SOLD!

SOLD!

SOLD!

$699,900 

24 McNabb, Lake Hopatcong

SOLD! SOLD!

SOLD!

SOLD!

SOLD!

SOLD!
SOLD! SOLD!

SOLD!

Thinking of selling or buying a home? Get results with Kathy!

973-420-0022  www.kathysellslakeshomes.com

Start your search today! 

Top
Producer

2006-2021!

KathySellsLakeHomes.com
KathySellsLakeHomes.com

Lakefront  Resident

25 Years  Experience

Direct 973-420-0022

Office 973-770-7777Direct 973-420-0022

Office 973-770-7777
2021 Award Recipient #5 Selling Agent in RE/MAX of New Jersey for Closed Sales!

 $750,000  
Hopatcong

$325,000 

Bear Pond, Hopatcong

SOLD!

SOLD!

$926,000

34 Mason St, Lake Hopatcong

SOLD!

$4600,000

17 Valencia Isle Dr, Lake Hopatcong

SOLD!
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Tuesday, Thursday, Friday 10 - 6
Wednesday 10-7Saturday 10-5Sunday 12-4

Tuesday, Thursday, Friday 10 - 6
Wednesday 10-7Saturday 10-5Sunday 12-4

orange-carpet.com 

succasunna@abbeycarpet.com

One of the few predictable things in life is that real life is 

unpredictable. That’s why we created our patented COREtec   ®

...because as soon as you look away, I’ll be making my daring escape.

100% WaterproofKidproofPetproof

 ••• •
 •

 •
••

 •
 •

 •
 •••

SEPTIC, SEWER, WATER 

& ELECTRICAL NEEDS
973-383-2112                           

WilsonServices.comNJ EL LIC 13396B

Accessible By Car Or Boat

Everything You Need For A Day On The Lake
Boating Supplies
Toys & GamesDockside GasIce Cream

Deli & SnacksGiftsSunglassesApparel

234 South New Jersey Ave. Lake Hopatcong, NJ    973-663-0544     www.mainlakemarket.com

@MainLakeMarket

Easily order your food 

online with Toast TakeOut

Scan the QR code to order and

pickup at our deli counter.

GEORGE G. MALANGA

By the time George Malanga was 13, he was playing the trumpet professionally. First, in his own trio, then later in his father’s 

band, playing parties, events and nightclubs. Around 1990, he was asked to do two things he had never done before as a 

musician: play solo and in a restaurant. Within no time, his Tuesday night gigs “were always packed,” he said. It was the start 

of something new, both professionally and personally. Today, the 74-year-old is still getting booked at local venues, and he is 

still married to the woman he met on a Tuesday night more than 30 years ago, his wife, Jill. LOCAL   VOICES

WHERE DO YOU LIVE AND WHO MAKES UP YOUR FAMILY?
DO YOU MAKE A LIVING OUT OF PLAYING MUSIC? IF NOT, WHAT IS YOUR 

FULL-TIME PROFESSION?

ARE YOU CURRENTLY PART OF A BAND OR HAVE YOU BEEN IN THE PAST? 

WHAT OR WHO MADE YOU WANT TO BECOME A 

MUSICIAN?

DESCRIBE THE TYPE OF MUSIC YOU TYPICALLY PLAY 

IN PUBLIC. IS IT ORIGINAL? COVERS? COMBINATION 

OF BOTH?

WHAT’S THE BEST PIECE OF ADVICE ANYONE HAS 

EVER GIVEN YOU CONCERNING YOUR PURSUIT OF 

MUSIC?

BESIDES MUSIC, DO YOU HAVE ANY OTHER HOBBIES?

IS THERE SOMETHING MOST PEOPLE WOULD BE SURPRISED 

TO LEARN ABOUT YOU?

I did make a living full time in music for six years as a music agent. (My agency was called 

George Lang Orchestras, and I contracted out 15 bands for private events.) I was also a 

full-time performer in the ‘80s. I’m a retired schoolteacher after teaching in high school 

for 27 years. Teaching allowed me to play on weekends and do appointments to book 

bands weeknights. My wife and I own two businesses: Kiddie Academy in Sparta and 

Preferred Care at Home, a senior in-home care agency.

My band is called the George Lang Orchestra where I am 

the band leader supported by a seven- to 10-piece band. My 

instrument is the trumpet, and I am the lead singer.

My father was a musician, an accomplished pianist 

and band leader. That’s where the name George Lang 

came from. I’ve always loved and had a strong interest 

in music and learned the love of music at an early age. 

My parents always supported me.Since weddings, bar mitzvahs and private parties 

were our market, I had to be able to play all types of 

music. Now, when I play publicly, generally I like to 

lean toward the American standards. My genre is Frank 

Sinatra style music and that of other similar artists.

If you’re good at what you do, say so. Don’t be 

modest. Also, if you make a mistake, be sure it’s loud 

enough so everyone hears it.

Most people who know me know that I taught high school and 

think I was a music teacher. I was a marketing teacher. I taught 

in Hopatcong High School for 16 years and Morristown High 

School for 11.

As a past Commodore of the Lake Hopatcong Yacht Club 

and an active member, I still play trumpet for our opening 

Memorial Day ceremony and piano on Thursday evenings for 

porch dining. I have enjoyed sailing competitively but now enjoy 

being a member of the sailing race committee. My wife and I 

enjoy boating, traveling and spending time with family and our 

many longtime lake community friends.

I live in Hopatcong at Pickerel Point on Lake Hopatcong. If you have been on Miss Lotta, 

you may have heard me play my trumpet for the passengers as they cruise by our house. 

I’ve lived here full time since 1970 and have summered here since 1952. I have been 

married to my wife, Jill, for 30 years. We have a son, George, and his wife, Angelica, and a 

daughter, Brielle, and her boyfriend, Andrew, and a rescue dog named Lola.

I AM 
I AM 

I AM 

local

creative

HORIZONTAL

7.75x10.25

7.75x7

5.25x10.252.5x2.5

2.5x5

7.75x3.25

7.75x5

5.25x2.5

5.25x5

2.5x10.25



Reach even further with our digital ads.
By o�ering both print and digital, we are expanding our demographic and reaching a broader audience. Our digital ads 
allow you to link directly to your website, increasing your tra�c, brand recognition, and ultimately your revenue.

Digital Ads

– Sarah Adey – owner, Fruitsadey
Adding a web ad has increased requests for my business.

1170 x 110 pixels

LEADERBOARD
LEADERBOARD

The leaderboard ad is one of the very first things people see when 
they land on each page. This ad rotates with 2 or 3 other ads per page. 

BULLSEYE

LARGE 
300 x 450 pixels

Ad is strategically placed in 
next to news stories for 

maximum visibility. 

SMALL
300 x 220 pixels

Ad is strategically placed 
next to news stories for 

maximum visibility.



Information Guide

Gain valuable exposure in our year-round Information 
Guide that reaches thousands of potential customers.

The Information Guide is a year-round reference for both residents and visitors 
alike. Locals like it for its community content, visitors like it as a way to navigate 
the area and as an introduction to the region.

Boasting an extensive calendar of events and a colorful map of the area, the Guide  
has a shelf life that lasts through all four seasons.

The Information Guide is distributed locally at high tra�c locations, neighborhood 
businesses and large community gatherings. Additionally, the Guide is stocked at 9 
o�cial New Jersey Information and Welcome Centers throughout the state, 
reaching thousands more potential visitors to the lake region. For a list of              
locations, please visit our website at www.lakehopatcongnews.com.

And, the compact size makes it easy to keep close by, whether on foot, in the car, 
or on the water!

¼

½

¼FULL

– Jim Baccaro – owner, South Shore Marine

We are a new business to the area and advertising in 
the Lake Hopatcong News publications has helped 
get our name our there and bring in new customers.

INFORMATION GUIDE ADVERTISING DATES
AND AD SIZES

Ad Creative Due:
March 15

Print Release Date:
March 29
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Rates

PREMIUM PAGES

Page 2

Page 3

Page 5

Page 42

Page 43

Back Cover

5x or more

$1800

$1800

$1800

$1800

$1800

$2100

$1250

$1250

$1250

$1250

$1250

$1550

Open rate

INSIDE PAGES
7-time 6-time 5-time 4-time 3-time 2-time 1-time

$970

$700

$550

$395

$195

$100

$1840

$1090

$820

$640

$435

$230

$120

$2050

$1215

$935

$735

$480

$265

$140

$2260

$1340

$1050

$825

$520

$300

$155

$2470

$1460

$1170

$920

$565

$335

$170

$2680

$1580

$1285

$1010

$605

$370

$190

$2890

$1700

$1400

$1100

$650

$405

$210

$3100

Full

2/3

Half

1/3

1/6

1/12

Inside
Spread

LEADERBOARD

INSERT (per issue)

INFORMATION GUIDE

WEB PRICING (FULL YEAR)

IF IN MAGAZINE NOT IN MAGAZINE OR INFORMATION GUIDEIF IN INFORMATION GUIDE

MAGAZINE

Full

2/3

Half

1/3

1/6

1/12

Full

Half

Quarter

$600

$675

$750

$825

$900

$975

$1300

$950

$950

$950

$950

$950

$700

$800

$900

$900

$1100

$1400

OTHER LOCATIONS LEADERBOARD OTHER LOCATIONS LEADERBOARD OTHER LOCATIONS

$2500 $1500

Full

Half

Quarter

$800

$500

$300

INSIDE PAGES

Back cover

Inside back cover

Facing page inside back

Inside front cover

Facing page inside cover

Page 5

Page leading out of map

$1300

$950

$950

$950

$950

$950

$950

PREMIUM PAGES

Advertising Representative: 

Lynn Keenan
 973-222-0382

advertising@lakehopatcongnews.com

Map #1

Map #2

Map #3

Map #4

$1050

$1050

$1050

$1050

MAP PAGES

$1300


